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The Pros and Cons of Social Networking
Social networking is defined as the usage of the net based on social media positions to remain linked with relatives, allies, social group, clients, or customers.  Social networking can also be for business and social purposes. Social networking has several examples which include Facebook, Twitter, LinkedIn, Instagram, WeChat, WhatsApp, and Google among many others. Social networking works in different forms, it involves developing and maintaining private and business relationships through the use of knowledge. The sites like Facebook and Twitter connect people so they grow relations and also, share info, thoughts, and mails. To the families who are not together, they can connect with their loved ones through the social media sites such as Facebook. This helps them to share photos and updates on the things happening in their lives. Social networking also connects people who are strangers and still they share common interests. Marketers also use social networking so that they can increase their brand and encourage the loyalty of the brand. The company gets to access new clients and also can recognize the existing clients. Social media in marketing also helps in promoting the brand's voice. The marketers can improve their alteration rates through social networking. They also access and interact with new, existing, and old clients. Marketers share the diary posts, pictures, videos, and also observations on social media which permits the supporters to respond to them, visit the company websites and become their clients. Social networking is a vast field of study, therefore, this essay will only focus on a few cos and pros
Social networking is one of the best platforms for effective learning and research.in education, social media provides learners with the ability to acquire information and academic materials as well as connect with fellow learners and educators. Through websites designed solely for academic purposes, activities, and engagements, social networking has enhanced knowledge sharing (Koranteng et al. 2019). The research further indicates that social networking sites like Zoom, and What's Up funding all the indications of social investment proportions such as social ties of interactions, confidence, identification, linguistic sharing, dream sharing, and reciprocation. YouTube for instance is the world’s leading online video platform where teachers and educators post and share both live and recorded tutorials to reach all students who are connected to the network. Learning management systems like online libraries, instant chat functions, and forums run through an online data system that is connected for sharing lessons and learning resources. 
Companies in the current 21st Century use social networking for recruiting, selecting, and hiring processes. Companies and other employees currently make the best use of social media sites like LinkedIn for hosting job search information. Recruitment goals have been achieved without many expenses, time and struggles. Social networking sites (SNS) are being used by professional job seekers and hiring managers whenever they see any differences emerging among various social media websites. Most of the perceptions among the sites are usually considered being suitable for advancing professional goals which include recruitment of opportunities. Social networking like Facebook, Twitter, and IG is now the most popular way in which families and friends interact on the informal source. On the other hand, the site like LinkedIn is used in highlighting individuals working accomplishments. The majority of candidates and the hiring managers view this site as professional and ideal which is suited for the recruitment process. 


We all know that social networking is useful in many ways but it also has its cons. Many people use social networking for theft and fraud. Some people use fake identity and whenever they gather all information, they need about you on the internet. After getting the information they want, they use the identity of another individual in the illegal activities which in the future it might cause a lot of problems. Therefore, we shouldn't suppose to provide our all information on social media to avoid online theft (Jernigan, David, and Anne, 2014). Many friend requests might come in or joining the groups but be you accept any of those always try as much as possible to research and know more about the person or the group you want to become friends with or to join. This is simply to avoid the usage of a fake account that may result in illegal activities which may later terminate your image.
Social networking also causes addiction which can lead to anxiety and depression in the absence of the social site. Social anxiety is the process of a determined fear and distress of the social condition which mostly leads to the expectancy of humiliation or shame. This anxiety is always accompanying by undesirable impacts on the person's health and accomplishments in education. Social anxiety is most common with university students who spent most of the time on social media to copy most things they use or wear thus making them addictive which leads to depression whenever they are not able to access it. According to (Chen, 2019), most universities student are under depression compared to the whole community. This can be due to the results f boredom of the free time, competition from other peers, and the feeling of being abandoned. The SNS can by this provide job opportunities to depressed students to dismiss the bad moods and receiving immediate reassurance.
At the end of this study, we can understand the meaning of SNS and how it is important to our daily lives. We are also able to identify the pros which are very useful in our daily activities because it helps us to interact and promote our business and also get the chance to communicate with our relatives who are very far so we do not feel like we are alone. Apart from the pros of the SNS, we are also informed about the cons which are dangerous in our lives and can bring harm if we are unable to prevent them early but if we can learn from then we can still prevent them and continue to enjoy the benefits of the social networking.
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